
Number of Pubs

Catchment Adults 18+

Catchment Adults 18+ Per Pub

Populaton Projection 2020 to 2030 (% change)

Rank
Target 

Customers

% of 

Population
Rank

Target 

Customers

% of 

Population
Rank

Target 

Customers

% of 

Population

1 3,630 96.6 184 1 14,868 88.1 168 1 183,301 62.2 119

2 2,720 72.4 154 2 11,578 68.6 146 2 139,416 47.3 101

3 2,227 59.3 93 3 8,572 50.8 80 3 133,377 45.3 71

4 1,965 52.3 365 4 6,897 40.9 285 4 116,768 39.7 277

5 1,334 35.5 88 5 6,067 36.0 89 5 63,780 21.7 54

6 552 14.7 51 6 1,545 9.2 32 6 23,723 8.1 28

7 151 4.0 35 7 940 5.6 49 7 22,553 7.7 68

1,688

5.11%

10 Minute Walktime

Type Index

High Street Pub

Circuit Bar

Craft Led

Bit of Style

Community Pub

Premium Local

Great Pub Great Food

3,756

751

8.87%

16,876 294,473

1,963

4.37%

Pub Catchment Report - B90 3AX

20 Minute WT Catchment

10

Per Pub Analysis 10 Minute WT Catchment

5

20 Minute DT Catchment

150

Circuit Bar

Craft Led

20 Minute Drivetime

Premium Local

Type Index

High Street Pub

20 Minute Walktime

Type Index

High Street Pub

Premium Local

Great Pub Great Food

Great Pub Great Food

Community Pub

Community Pub

Bit of StyleBit of Style

Circuit Bar

Craft Led
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Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

AB 446 11.9 134 1,728 10.2 115 28,222 9.6 108

C1 452 12.0 98 2,033 12.0 98 34,049 11.6 94

C2 278 7.4 90 1,214 7.2 87 20,704 7.0 85

DE 300 8.0 78 1,169 6.9 67 31,127 10.6 103

Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

Low (0-6) 507 13.5 41 1,945 11.5 35 96,108 32.6 98

Medium (7-13) 1,619 43.1 130 8,080 47.9 144 106,075 36.0 108

High (14-19) 1,598 42.5 149 6,904 40.9 144 90,241 30.6 108

10 Minute WT Catchment 20 Minute WT Catchment 20 Minute DT Catchment

Affluence (Bands) Index Index Index

Pub Catchment Report - B90 3AX

10 Minute WT Catchment 20 Minute WT Catchment 20 Minute DT Catchment

Social Grade Index Index Index
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Catchment Mosaic Groups

Mosaic Groups in 10 and 20 Minute WT Catchment Areas Mosaic Groups in 10 and 20 Minute DT Catchment Area

A City Prosperity B Prestige Positions C Country Living D Rural Reality E Senior Security

F Suburban Stability G Domestic Success H Aspiring Homemakers I Family Basics J Transient Renters

K Municipal Tenants L Vintage Value M Modest Traditions N Urban Cohesion O Rental Hubs

Site 10 Minute Catchment 20 Minute Catchment
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10 Minute 

WT 

20 Minute 

WT 

10 Minute 

DT 

20 Minute 

DT 

10 Minute 

WT 

20 Minute 

WT 

10 Minute 

DT 

20 Minute 

DT

Mosaic Type Profile
Catchment 

Adults 18+

Catchment 

Adults 18+

Catchment 

Adults 18+

Catchment 

Adults 18+
Mosaic Type Profile

Catchment 

Adults 18+

Catchment 

Adults 18+

Catchment 

Adults 18+

Catchment 

Adults 18+

A01 World-Class Wealth 0 0 0 0 I36 Solid Economy 0 235 1,495 5,315

A02 Uptown Elite 0 0 0 2,137 I37 Budget Generations 0 1 720 2,825

A03 Penthouse Chic 0 0 0 0 I38 Economical Families 0 29 3,514 11,259

A04 Metro High-Flyers 0 0 0 247 I39 Families on a Budget 0 0 772 5,325

B05 Premium Fortunes 0 13 1,024 6,043 J40 Value Rentals 0 0 15 455

B06 Diamond Days 0 177 2,265 9,510 J41 Youthful Endeavours 35 73 235 1,580

B07 Alpha Families 0 211 2,212 11,828 J42 Midlife Renters 30 71 968 5,024

B08 Bank of Mum and Dad 45 425 2,855 7,361 J43 Renting Rooms 33 62 301 3,542

B09 Empty-Nest Adventure 0 193 1,464 5,337 K44 Inner City Stalwarts 0 0 0 1,310

C10 Wealthy Landowners 0 0 21 3,505 K45 City Diversity 0 0 0 338

C11 Rural Vogue 0 0 0 329 K46 High Rise Residents 0 0 168 1,018

C12 Scattered Homesteads 0 0 0 23 K47 Single Essentials 0 131 350 2,694

C13 Village Retirement 0 0 0 775 K48 Mature Workers 0 0 0 950

D14 Satellite Settlers 0 0 3 1,096 L49 Flatlet Seniors 0 0 367 2,338

D15 Local Focus 0 0 0 11 L50 Pocket Pensions 0 147 584 2,503

D16 Outlying Seniors 0 0 0 26 L51 Retirement Communities 133 595 1,670 5,803

D17 Far-Flung Outposts 0 0 0 0 L52 Estate Veterans 0 141 743 3,421

E18 Legacy Elders 198 1,397 4,904 11,187 L53 Seasoned Survivors 0 42 586 3,899

E19 Bungalow Heaven 0 285 675 2,160 M54 Down-to-Earth Owners 0 0 35 414

E20 Classic Grandparents 4 594 2,038 6,019 M55 Back with the Folks 33 236 1,128 4,904

E21 Solo Retirees 53 922 3,217 9,792 M56 Self Supporters 52 130 757 4,314

F22 Boomerang Boarders 93 786 2,208 5,216 N57 Community Elders 42 457 5,817 9,626

F23 Family Ties 428 2,139 4,488 8,304 N58 Culture & Comfort 0 6 1,046 3,956

F24 Fledgling Free 0 0 2 292 N59 Large Family Living 0 27 753 39,223

F25 Dependable Me 12 360 1,214 4,063 N60 Ageing Access 158 280 591 5,842

G26 Cafés and Catchments 993 1,696 4,314 7,870 O61 Career Builders 95 132 821 8,549

G27 Thriving Independence 609 2,511 6,417 16,433 O62 Central Pulse 0 0 0 884

G28 Modern Parents 24 24 25 1,357 O63 Flexible Workforce 0 0 64 2,183

G29 Mid-Career Convention 18 128 774 3,566 O64 Bus-Route Renters 443 643 1,254 5,475

H30 Primary Ambitions 150 878 3,194 9,192 O65 Learners & Earners 0 0 0 0

H31 Affordable Fringe 0 0 353 4,914 O66 Student Scene 0 0 0 20

H32 First-Rung Futures 36 485 2,049 7,404 U99 Unclassified 0 0 0 0

H33 Contemporary Starts 0 0 353 1,869 Total 3,755 16,876 71,140 294,468

H34 New Foundations 18 22 28 794

H35 Flying Solo 20 192 289 819

Adults 18+ by Mosaic Type in Each Catchment
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0

0 0

0 0

Top 3 Mosaic Types in a 20 Minute Drivetime

1. 

Full visualisation of all types and groups are available in Segmentation Portal: www.segmentationportal.com. If you do not have log in details for Segmentation Portal then please contact the Experian Helpdesk:

EMSUKHelpdesk@experian.com | 0115 968 5099

2. 

20 Minute Walktime and Drivetime Mosaic Type Visualisation

3. 

2. 

1. 

Top 3 Mosaic Types in a 20 Minute Walktime

3. 
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Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

Female: Alone, Pair or Group 5,664 33.6 104 641 3.8 22 10,571 62.6 123

Male: Alone 5,347 31.7 106 2,926 17.3 105 8,603 51.0 95

Male: Group 6,123 36.3 158 3,326 19.7 73 7,427 44.0 88

Male: Pair 5,196 30.8 118 2,510 14.9 97 9,171 54.3 93

Mixed Sex: Group 4,334 25.7 104 2,770 16.4 51 9,773 57.9 134

Mixed Sex: Pair 5,046 29.9 123 4,355 25.8 78 7,475 44.3 104

With Children 4,866 28.8 97 670 4.0 23 11,341 67.2 127

Unknown 3,344 19.8 57 5,148 30.5 165 8,384 49.7 106

Upmarket 7,567 44.8 139 3,828 22.7 105 5,482 32.5 70

Midmarket 7,999 47.4 131 500 3.0 32 8,378 49.6 91

Downmarket 5,666 33.6 145 2,667 15.8 45 8,544 50.6 122

Nothing 6,191 36.7 119 3,606 21.4 91 7,079 41.9 92

Low (less than £10) 8,014 47.5 160 1,624 9.6 41 7,239 42.9 92

Medium (Between £10 and £40) 8,027 47.6 155 1,015 6.0 33 7,834 46.4 91

High (Greater than £40) 6,790 40.2 152 3,959 23.5 113 6,127 36.3 69

For Drinking (monthly spend):

For Eating:

Pubs & Leisure: Attitudinal Profiles

High Medium Low

Activity Group Structure Index Index Index

20 Minute Walktime
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Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

Target 

Customers

% of 

Population

Female: Alone, Pair or Group 76,328 25.9 80 38,328 13.0 77 179,816 61.1 120

Male: Alone 104,158 35.4 119 41,554 14.1 85 148,760 50.5 94

Male: Group 59,659 20.3 88 55,616 18.9 70 179,197 60.9 122

Male: Pair 103,196 35.0 134 54,942 18.7 122 136,335 46.3 79

Mixed Sex: Group 74,658 25.4 103 45,152 15.3 48 174,662 59.3 137

Mixed Sex: Pair 56,967 19.3 80 78,633 26.7 81 158,872 54.0 126

With Children 115,935 39.4 133 32,548 11.1 63 145,990 49.6 94

Unknown 107,136 36.4 105 57,015 19.4 105 130,321 44.3 95

Upmarket 123,221 41.8 130 73,355 24.9 115 97,896 33.2 72

Midmarket 147,072 49.9 139 15,424 5.2 57 131,977 44.8 82

Downmarket 63,849 21.7 93 72,132 24.5 69 158,492 53.8 130

Nothing 86,206 29.3 95 45,456 15.4 66 162,810 55.3 121

Low (less than £10) 94,779 32.2 108 35,465 12.0 51 164,228 55.8 120

Medium (Between £10 and £40) 101,156 34.4 112 46,631 15.8 87 146,686 49.8 97

High (Greater than £40) 73,228 24.9 94 73,297 24.9 120 147,947 50.2 95

For Drinking (monthly spend):

For Eating:

Pubs & Leisure: Attitudinal Profiles

20 Minute Drivetime

High Medium Low

Activity Group Structure Index Index Index
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Source: CGA 2020

Competitor Map Top 20 Nearest Competitors

0
Order Outlet Name Operator

1

2

3

4

5

6

7

8

9

10

11

12

13

14

15

16

17

18
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20

Mitchells & Butlers

Greene King

Milton Pubs and Taverns

Mitchells & Butlers

Unknown

Greene King

Independent Free

Greene King

Dj Quinns, B 28 0BX

Drawbridge Inn, B 90 1DD

Miller & Carter, B 90 4EA

Lodge, B 90 1JU

Maggies, B 28 9LA

Horseshoe, B 28 9BH

York, B 28 8LE

Star Pubs & Bars

Wetherspoon

Independent Free

Mitchells & Butlers

Loungers

Unknown

Mitchells & Butlers

Mitchells & Butlers

Mitchells & Butlers

Mitchells & Butlers

Mitchells & Butlers

Greene King

Sharmans Cross, B 91 1HT

Baldwin Arms, B 28 0QB

Bulls Head, B 28 9EF

Strawberry Fields, B 90 3DN

Plume Of Feathers, B 90 

3BW

Colebrook, B 90 2LL

Toby Carvery, B 28 9ES

Woodmans Rest, B 90 3DB

Red Lion, B 90 3AX

Pump House, B 90 3AQ

Toyk, B 90 3AH

Saracens Head, B 90 3AG

Desco Lounge, B 90 3GG

16.0

18.4

Walktime From 

Site (Minutes)

0.0

2.4

3.3

4.2

8.2

Drivetime from 

Site (Minutes)

40.7

24.7

29.3

32.6

33.2

34.4

19.9

20.2

20.5

34.7

36.5

9.1

11.8

12.4

6.5

6.5

7.6

7.8

8.9

Competitor Map and Report

8.4

0.4

1.2

1.3

1.8

2.6

3.2

3.2

4.5

4.6

4.6

5.5

6.3

5.6
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