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Per Pub Analysis

10 Minute WT Catchment

Pub Catchment Report - HU11 5AE

20 Minute WT Catchment

20 Minute DT Catchment

Number of Pubs
Catchment Adults 18+

Catchment Adults 18+ Per Pub

Populaton Projection 2018 to 2028 (% change)

10 Minute Walktime

% of
Population

Target
Customers

Community Pub

High Street Pub

Great Pub Great Food

Premium Local

Circuit Bar

Craft Led

6.78%

1,085
543

3.84%

20 Minute Walktime

% of
Population

Target
Customers

Community Pub

Great Pub Great Food

Premium Local

High Street Pub

0 0.0 0
Circuit Bar 0 0.0
Craft Led 0 0.0 0
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177

136,254

770

2.42%

High Street Pub

2 Community Pub

3 Premium Local

4 Great Pub Great Food

5
6 Circuit Bar
7 Craft Led
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20 Minute Drivetime

% of
Population

Target
Customers

82.7

112,626

102,871 75.5 162 .
45,100 33.1 53 l
33,774 24.8 192 .
17,509 12.9 32 l
9,589 7.0 26 '
7,103 5.2 51 I
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Pub Catchment Report - HU11 5AE " experian.

10 Minute WT Catchment 20 Minute WT Catchment 20 Minute DT Catchment

Target % of Target % of Target % of
Customers | Population Customers | Population Customers | Population

Social Grade

AB 7,276 53
c1 7 14.6 119 15,006 11.0
c2 5 10.4 126 14,393 10.6
DE 4 8.3 81 19,799 14.5

10 Minute WT Catchment 20 Minute WT Catchment 20 Minute DT Catchment

Target % of Target % of Target % of
Afﬂuence (Bands) Customers | Population Customers | Population Customers | Population

Low (0-6) 9 188 57 84411 620 187 P
Medium (7-13) 34 708 214 42393 311 94 i
High (14-19) 4 g3 29 [B wes 78 27 [
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DAl Catchment Mosaic Groups !.experlonm

Mosaic Groups in 10 and 20 Minute WT Catchment Areas Mosaic Groups in 10 and 20 Minute DT Catchment Area

= = = 2
. - =Eim3well s e W
feld = ® . GreatKelg
- -
Wansfor? . « CGembling, = i -r s
goston on the Wolds e
- . s - -
Skermgm =N s =

’ -
Brigham
-

" e
North Frodinghang

n Cranswilk
= Rotsea _

.
.
- x e i
3 Watta ) Hemphol
» ) . .
& Kilnwidl A -
-
Beswicig] L4 - ”
Luri - !
\i [ = Wifhome PR S X ol
I Bas\eeg
(I -

Locklngtﬂ'& X Brandesburtong@

i Bewl
Nunkeeling

-
Catfosse

- Horn:
Woldgy || )

" .
- 1)
Sea(gf L

0 - .
Scorborough {ornél Wassand »
-

M . X H= 0lstd
e & Goxhill A
o =

» : Y ST
- -
- =

2 . [ r
B ! et g
B |

Aike
-

h™
New Ellerby
-

'

.
& @il Ellerby East Newton
.

= Walkil

3

=
Gartop

Gfimston
|-ittle Weightony —— . =\ X
~ SKi oy
- SN %
. & R Hilstog:
brf . * Eppleworth ™ o Danthorpg Owstwiclg
= = & b O] 3 r LCHEY N\ " Eistronwick
. - " B 4 = .

\puioge

I ontral Orbital Trading Parl
on Street Industrial Estate

=—=m
—m = » .
E. bl Halshar’ﬂ- "
~Camerton
RyShile. | "
= RV N.T( / - m .
ing! . =

Thorn Marsh —_" -

Copyright Experian Ltd, HERE 2017. Ordnance Survey © Crown copyright 2017

Copyright Experian Ltd, HERE 2017. Ordnance Survey © Crown copyright 2017

Y Site N 10 Minute Catchment /N 20 Minute Catchment
| ACity Prosperity B B Prestige Positions [l C Country Living I D Rural Reality " E Senior Security

B F suburban Stability B G Domestic Success 0 H Aspiring Homemakers = 1 Family Basics B J Transient Renters
B« Municipal Tenants | L Vintage Value M Modest Traditions N Urban Cohesion [ O Rental Hubs
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*Stﬂl' Adults 18+ by Mosaic Type in Each Catchment !:e'xperionw

PUBSLBARS

Catchment | Catchment | Catchment | Catchment
Mosaic Type Profile
Adults 18+ | Adults 18+ | Adults 18+ | Adults 18+

Catchment | Catchment | Catchment | Catchment
Mosaic Type Profile
Adults 18+ | Adults 18+ | Adults 18+ | Adults 18+

World-Class Wealth - Solid Economy

- A02 Uptown Elite 0 0 0 0 P 137 Budget Generations 0 0 0 788
I8 A03 Penthouse Chic 0 0 0 0 P 138 Economical Families 0 0 6 4,478
I A04 Metro High-Flyers 0 0 0 0 P 139 Families on a Budget 0 0 1,044 13,340
B 805 Premium Fortunes 0 0 0 71 B 20 valueRentals 0 0 630 3,561
B 806 Diamond Days 0 0 0 398 B )41 Youthful Endeavours 0 0 0 631
B 807 Alpha Families 0 0 0 180 B 42 Midlife Renters 0 0 0 3,644
B 808 Bank of Mum and Dad 0 0 0 204 B )43 Renting Rooms 0 0 0 6,468
- BO9 Empty-Nest Adventure 0 0 0 1,123 - K44 Inner City Stalwarts 0 0 0 0
B ci0 wealthy Landowners 0 0 126 477 B K45 City Diversity 0 0 0 0
B ci1 Rural Vogue 5 22 266 1,147 I <46 High Rise Residents 0 0 166 567
B c12 scattered Homesteads 2 4 421 1,630 B 47 Ssingle Essentials 0 0 133 1,397
B c13 Vvillage Retirement 1 163 938 2,493 B «48 Mature Workers 0 0 3,791 16,478
1] D14 satellite Settlers 2 336 1,764 4,354 B 49 Flatlet Seniors 0 0 195 2,351
I D15 Local Focus 0 78 238 1,586 B 50 Pocket Pensions 0 64 367 3,045
I D16 Outlying Seniors 37 418 1,348 6,126 B 51 Retirement Communities 0 0 48 701
- D17 Far-Flung Outposts 0 0 0 0 - L52 Estate Veterans 0 0 271 1,478
I E18 Legacy Elders 0 0 0 540 I 153 seasoned Survivors 0 0 171 3,610
- E19 Bungalow Heaven 0 0 717 4,468 - M54 Down-to-Earth Owners 0 0 178 3,216
I E20 Classic Grandparents 0 0 226 3,445 I M55 Back with the Folks 0 0 12 2,952
I E21 Solo Retirees 0 0 112 1,930 I Ms6  Self Supporters 0 0 0 3,152
- F22 Boomerang Boarders 0 0 184 1,275 N57 Community Elders 0 0 0 0
- F23 Family Ties 0 0 26 1,214 N58 Culture & Comfort 0 0 0 0
- F24 Fledgling Free 0 0 1,757 5,573 N59 Large Family Living 0 0 0 0
- F25 Dependable Me 0 0 132 2,265 N60 Ageing Access 0 0 0 656
B G26 Ccafés and Catchments 0 0 0 0 P o061 Career Builders 0 0 0 919
- G27 Thriving Independence 0 0 0 655 - 062 Central Pulse 0 0 0 1,187
B 628 Modern Parents 0 0 247 3,103 P 063 Flexible Workforce 0 0 0 0
- G29 Mid-Career Convention 0 0 58 1,617 - 064 Bus-Route Renters 0 0 0 1,084
I H30 Primary Ambitions 0 0 0 1,178 P 065 Learners & Earners 0 0 0 2
I H31 Affordable Fringe 0 0 121 6,838 P 066 student Scene 0 0 0 176
I H32 First-Rung Futures 0 0 56 2,939 Bl v unclassified 0 0 0 973
- H33 Contemporary Starts 0 0 60 1,491 Total 47 1,085 15,811 136,252
I H34 New Foundations 0 0 0 198

I H35 Flying Solo 0 0 2 482
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PUBSLBARS

Top 3 Mosaic Types in a 20 Minute Walktime Top 3 Mosaic Types in a 20 Minute Drivetime

1. D16 Outlying Seniors 1. K48 Mature Workers

Pensioners living in inexpensive housing in out of the way locations Older social renters settled in low value homes who are experienced at budgeting

e Aged 60+ e Older households

® Low cost housing ® Renting low cost semi and terraces

e Out of the way locations e Social landlords
® Low income ® Longer length of residence
e Shop locally ® Areas with low levels of employment

® Dislike being contacted by marketers ® 2 or 3 bedrooms

2. D14 Satellite Settlers 2. 139 Families on a Budget

Mature households living in developments around larger villages with good transport links Families with children in low value social houses making limited resources go a long way

® Mature households ® Cohabiting couples & singles with kids

e Live in larger villages ® Areas with high unemployment

o Close to transport links e Low household income

® Own pleasant homes e Small socially rented terraces and semis

® Online groceries ® Moves tend to be within local community

® Try to reduce water used in home e Shop for computer games online

3. C13 Village Retirement 3. H31 Affordable Fringe
Retirees enjoying pleasant village locations with amenities to service their social and practical needs Settled families with children, owning modest 3-bed semis in areas where there's more house for less
money
® Retired couples and singles o ® Married couples in 30s or 40s

e Larger village location e Have lived there 5 years or more

o Like to be self-sufficient ® Own semis in affordable suburbs
e Enjoy UK holidays ® School age children

® Most likely to play cricket and golf ® Many in receipt of Tax Credits

o Often prefer post for communications ® Most likely to have small pets

Full visualisation of all types and groups are available in Segmentation Portal: www.segmentationportal.com. If you do not have log in details for Segmentation Portal then please contact the Experian Helpdesk:
EMSUKHelpdesk@experian.com | 0115 968 5099
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20 Minute Walktime

Low

Target % of
Customers Population

Target % of Target % of
0.0

Female: Alone, Pair or Group 38.2 233 - 670 61.8 119 ’
Male: Alone 482 44.4 149 0 0.0 0 - 603 55.6 104 i

Male: Group 64 5.9 241 22.2 85 ' 780 71.9 145 .
Male: Pair 64 5.9 23 . 0 0.0 0 - 1,021 94.1 164 .
Mixed Sex: Group 0 0.0 0 - 995 91.7 287 - 90 8.3 19 -

Mixed Sex: Pair 336 31.0 132 . 584 53.8 166 . 165 15.2 36 .

With Children 0 0.0 0 - 78 7.2 43 . 1,006 92.7 175 .
Unknown 414 38.2 116 ’ 0 0.0 0 - 670 61.8 129 l
For Eating:

Upmarket 0 0.0 0 - 0 0.0 0 - 1,085 100.0 212 -
Midmarket 0 0.0 0 - 0 0.0 0 - 1,085 100.0 181 .
Downmarket 0 0.0 0 - 496 45.7 131 . 588 54.2 130 .
For Drinking (monthly spend):

Nothing 500 46.1 152 . 86 7.9 34 . 498 45.9 102 i

Low (less than £10) 166 15.3 51 . 855 78.8 336 - 64 5.9 13 .
Medium (Between £10 and £40) 0 0.0 0 - 166 15.3 86 ! 918 84.6 168 .
High (Greater than £40) 0 0.0 0 - 0 0.0 0 - 1,085 100.0 191 -

)]
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20 Minute Drivetime

Target % of Target % of Target % of
ACtIVIty Group Structure Population “ Population Customers Population

Female: Alone, Pair or Group 28,369 21,530 85,382 7 120

Male: Alone 42,626 31.3 105 i 25,335 18.6 119 ’ 67,319 49.4 93 E
Male: Group 40,825 30.0 131 . 32,922 24.2 92 [ 61,533 45.2 91 E
Male: Pair 28,392 20.8 80 l 25,040 18.4 121 l 81,848 60.1 105 1
Mixed Sex: Group 29,533 21.7 95 f 37,091 27.2 85 ! 68,656 50.4 115 l
Mixed Sex: Pair 31,885 23.4 100 53,704 39.4 121 I 49,692 36.5 85 i
With Children 41,934 30.8 106 1 25,544 18.7 111 ] 67,803 49.8 94 E
Unknown 38,720 28.4 87 ! 12,566 9.2 51 . 83,995 61.6 129 l
For Eating:

Upmarket 22,064 16.2 53 . 24,714 18.1 87 I 88,503 65.0 137 .
Midmarket 31,751 23.3 68 ' 14,851 10.9 121 ' 88,678 65.1 118 ]
Downmarket 50,962 37.4 168 . 54,695 40.1 115 ’ 29,623 21.7 52 .
For Drinking (monthly spend):

Nothing 53,859 39.5 131 . 34,914 25.6 108 i 46,507 34.1 76 '
Low (less than £10) 28,916 21.2 71 ‘ 38,340 28.1 120 I 68,024 49.9 110 ’
Medium (Between £10 and £40) 26,053 19.1 63 ‘ 20,616 15.1 85 ! 88,611 65.0 129 '
High (Greater than £40) 15,169 11.1 43 . 40,884 30.0 146 . 79,228 58.1 111 l
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Source: CGA 2018

Competitor Map Top 20 Nearest Competitors

/ Little Hatfield Outlet N o . Walktime From | Drivetime from
4 utie ame erator
ou/lfl}f} / 2. P Site (Minutes) Site (Minutes)
' Grapt Hathipld Falcon, HU11 4TA Independent Free
2 Wrygarth Inn, HU11 4UY Independent Free 0.0 105
3 Blue Bell Inn, HU11 4PA *Other Small Retail Groups 0.0 10.7
Whitedale [l
1 3. 1 4 Constable Arms, HU11 4PA  Marston's 0.0 107
®
5 Waggoners Arms, HU 7 5XA Independent Free 0.0 142
New Ellerby. 6 Skippers Tavern, HU 7 5BJ  Independent Free
Meaux 00 17.1
Marton
7 Wawne Ferry, HU 7 4JH Trust Inns 0.0 199
8 Meadows, HU 7 4HA Admiral Taverns Ltd 0.0 20.0
West Newton
9 Duke Of York, HU11 5ET Unk
Old Ellerby, uke or ninown 145 1.7
il 12y 10 Sunlnn, HU11 5EU Star Pubs & Bars . -
o .
Burton Constable
11  Blacksmiths Arms, HU11 4JR Independent Free 429 3.7
12 Blue Bell, HU11 5A) Independent Free
L3 43.2 3.9
13 Railway Inn, HU11 5BS Independent Free
Kingswood 50.1 6.0
8. Thirtleby Jed 14  Bay Horse, HU11 5HP Independent Free 513 58
.Branshclme ’ '
Ganstead /4
‘ 7 / 15  Travellers Rest, HU11 5JF Unknown 543 59
(l [ 1 B
{i " I 6  Crows Nest Hotel, HU 8 9QP Star Pubs & Bars 85.5 3.6
20 19 s .
—lT ° e Bilton 17  Dart, HU 8 9LX Admiral Taverns Ltd 06 99
 { 18  Royal Charter, HU 8 9EQ Marston's
0 0.4 08 1.2 mi 101.3 10.9
Copyright Experian Ltd, HERE 2017. Ordnance Survey © Crown copyright 2017 19  Saltshouse Tavern, HU 8 9JD Stonegate Pub Company 109.3 133

. 20 Duke Of York, HU 7 4TD M {
* Site . Star Pubs . Pubs N Catchment uke Ot Yor arston’s 118.8 150
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