Golden Cross

Area Quick Stats Visitors
This Site Benchmark
10 min WT 10 min WT

Total Pop 9,696 n

Low 12% 33%

Affluence Medium 73% 38%

High 2% 27%

Young 86% 28%

Midlife Young Kids 0% 11%

Midlife Carefree 0% 16%
Morning Afternoon

Mature 0% 44%

Competition Count

Local Visitor Tourist
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Worker

Evening

Resident

Spend Profile

Average Distance Travelled

in miles

Midlife-Young
Kids

This Site

Midlife-Carefree

Benchmark

Mature
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Catchment Summary - Golden Cross

No

*WT= Walktime Catchment Size (Counts) Index vs GB Average
**DT= Drivetime 10 min 20 min 20 min 10 min | 20 min | 20 min
WT* WT* DT** WT* WT* DT**

Over GB Average
Around GB Average
W0 Under GB Average

Pop. & Adl. 18+ index based on all pubs

Competition Pubs 56 93 501 91 “
163 390 784 114

Adults 18+ per Compe n Pub

% Adults 76.0% 75.0% 79.0% 95 94 99

12.0% 30.5% 32.2% 92 97
72.6% 60.3% 50.2%

*Affluence does not include Not Private Households

Mean Net Disposable income (£pa) £11,370 £12,542 £21,207

5,984 14,536 58,942
1,932 8,902 73,014 108
Age Profile 470 4,502 69,769 104
462 5,371 110,887 89
265 2,924 80,243 84

=1 - Mo )\ ==

Datasource © 2024 TomTom, Contains Ordnance Survey data © Crown copyright and database right 2024

* Pub Sites Young

Polaris Plus Segments
Midlife - Young Kids Midlife - Carefree

Mature

Ay catchment @ Low Low Low ® o
@ Hedium ) Medium ) Medium @ Hedivm
Mobile Data Summary @ Hien @ Hien @ Hizh @ Hizn

Time of Day/Day of Week

Population Count Index vs GB average
o 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 Polaris Segment 10 min WT* | 20 min WT* | 20 min DT** [ 10 min WT* | 20 min WT* | 20 min DT**

Monday
Tuesday 7,881 30,450 180,463
Saturday Not Private Households 1,232 1,649 3,828
Sunday Total 9,113 36,235 392,855

STAR

—PUBS —

2026 CACI Limited and all other applicable third party notices (Acorn, Population Estimates and Projections, Up to Date Demographics) can be found at www.caci.co.uk/copyrightnotices.pdf
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Per Pub - Golden Cross

Per Pub Analysis 10 Minute WT Catchment
Adults 18+ 9,113

Number of Competition Pubs 56

Adults 18+ per Competition Pub 163

20 Minute WT Catchment

36,235
93
390

20 Minute DT Catchment

WT= Walktime, DT= Drivetime

392,855 Over GB Average
501 Around GB Average
784 [ Under GB Average

10 Minute Walktime Catchment “ % Population Index (av=100)

Classic
Family Pub Dining 1
Great Pub Great Food 2
Leisure 9
Mainstream 12
Premium 2
Restaurant 16
Super Premium 0

780
965
707
1,331
1,165
1,785
240

10.0%
8.6%
10.6%
7.8%
14.6%
12.8%
19.6%
2.6%

s0r

105 Miles
89
85 10-50

Classic
Family Pub Dining 3
Great Pub Great Food 4
Leisure 15
Mainstream 14
Premium 3
Restaurant 27
Super Premium 0

4,121
3,630
4,245
3,166
5,748
4,844
7,809
1,023

11.4%
10.0%
11.7%
8.7%
15.9%
13.4%
21.6%
2.8%

110 1-5
87
114 0-1
93 Mile
94

20 Minute Drivetime Catchment “ % Population Index (av=100)

Classic
Family Pub Dining 41
Great Pub Great Food 41
Leisure 82
Mainstream 71
Premium 68
Restaurant 86
Super Premium 12

36,975
37,862
58,975
38,373
59,340
55,381
88,748
13,339

9.4%
9.6%
15.0%
9.8%
15.1%
14.1%
22.6%
3.4%

106
90
97

108
99
98
86

© 2026 CACI Limited and all other applicable third party notices (Population Estimates and Projections, CGA) can be found at www.caci.co.uk/copyrightnotices.pdf
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Competition - Golden Cross

® ® | 20 minute WT | Echpubs |
|} Ref Postcode Operator Segment y 'are o 5 ‘ance
) min DT Sales (miles)
I
, 5 Upger 3t 11 Zizzi CV11LL Azzurri Group Ltd Restaurant  NA5.9% |
% = & 9 Boom Battle Bar CV11LL Boom Battle Bar Leisure B E%]
[ —— S0 .
& nmp& g ‘#q_wcmw S E | 8 Cosy Club CV11LL Loungers Premium [ T
B : m—@.ﬂf?@""ﬂmf T8 e =am \e | . 17 Flying Standard CV11FL Wetherspoons GB Mainstream 950
= i N
| i 5 Slug And Lettuce CV 15RN Stonegate Pub Company Mainstream IEE9.2D6
e I 3 Earl Of Mercia CV 15RE Wetherspoons GB Mainstream EEEZl6%
B ,f Wh : —. 7 Turtle Bay CV1i1LL Turtle Bay Restaurants Restaurant  IE710%
e é": Micioie Sk 0 Golden Cross CV 15RF Star Pubs & Bars Mainstream EL7.0%
_ SPon DR ioieree| 12 Lasiguanas CV11LL Big Table Group Ltd Restaurant  _6.8%
F‘_e_«mld; = — [ 14 Castle Grounds CV12UR Stonegate Pub Company Classic E05.4%
10 o
\ | 10 Five Guys CV11LL Five Guys Restaurant L] 3.6%
) ® - wiord Gra
arsall Com i 2 e TSI, S 16 Squirrel CV 12GY Punch Pub Company Mainstream [l 2.5%
Stoks Gn:' 6 Wagamama CV11LL Restaurant Group Restaurant [ 1.8%
e 5] 15 China Red CV11LB Independent Free Restaurant |  0.6%
1 7Bone CV 15RF 7Bone Restaurant |  0.5%
Loner A, 2 Playwrights Cafe Bar and Bistro CV 1 5RF Independent Free Classic 0.0%
WL
[} 4 Council House CV 15RR Independent Free Leisure 0.0%
E 13 Yard CV 15RU Independent Free Leisure 0.0%
18 Britannia Hotel CV 15RP Britannia Hotels Mainstream 0.0%
L. i 19 Catch Twenty Two CV11LF Independent Free Classic 0.0%
L 20 Hmv Empire Coventr CV 11LF Independent Free Leisure 0.0%
p Y P
faris) Gorers “Pinjey Gordeny
',.I. WhIz sy, ilage * Share of sales originating from postcode sectors within 20 min DT to the listed CGA locations.
B
Cluinten Prark o
ventry Hearsoll Golf Oub \

Datasource © 2024 TomTom, Contains Ordnance Survey data © Crown copyright and database right 2024

* Pub Sites

Ay catchment

Classic

Family Pub Dining
Great Pub Great Food
Leisure

Mainstream
Premium

Restaurant

Super Premium

© 2026 CACI Limited and all other applicable third party notices (CGA) can be found at www.caci.co.uk/copyrightnotices.pdf
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CACI

Catchment Summary - Golden Cross

26216

Golden Cross

CV 15RF

Star Pubs & Bars

¥ e -.f'.r"l-? iy
© 20minute/WT Q‘

ey T’
P/

Mainstream 5

Young

. Low
. Medium
@ Hizn

Low
¢ Medium

@ High

Low
. Medium
@ High
X Mature
s . Low
) . Medium

@ Hign

Polaris Plus Profile

* Pub Sites

” Catchments

Midlife - Young Kids

Midlife - Carefree

STAR

—PUBS —

© 2026 CACI Limited and all other applicable third party notices (Acorn, Population Estimates and Projections, Up to Date Demographics) can be found at www.caci.co.uk/copyrightnotices.pdf
Datasource © 2024 TomTom, Contains Ordnance Survey data © Crown copyright and database right 2024

Polaris Plus Segments

£30 4

£25

£20

£10

£5

£0 -

10 min walktime population %

Young - Low
£14

Young - Medium  Young - High
£15 £13

- Mobile app data footfall count %

Midlife - Young  Midlife - Young Midlife - Young
Kids - High

Kids - Medium
£13

Kids - Low

£10 £5

See the Glossary page for further information on the above variables
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Proportion of Spend in Pub %

Midlife -
Carefree - Low
£25

Midlife -

Carefree -

Medium
£15
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Midlife -
Carefree - High

Average Transaction Value £

Mature - Low
£13

Mature -
Medium

£12 £14

r 80%

F 70%

r 60%

r 50%

r 40%

F 30%

F 20%

r 10%

+ 0%

Mature - High

£17
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CACI

Catchment Summary - Golden Cross 5’!};\5 R

© 2026 CACI Limited and all other applicable third party notices (Acorn, Population Estimates and Projections, Up to Date Demographics) can be found at www.caci.co.uk/copyrightnotices.pdf

Over GB Average *WT= Walktime, **DT= Drivetime

Catchment Size (Counts) Index vs GB Average
10 min WT* 20 min WT* 20 min DT** 10 min WT* | 20 min WT* | 20 min DT**

9,696 42,400 498,158 117

Population & Adults 18+ index is based on all pubs

9,113 36,235 392,855 115

Around GB Average
[ Under GB Average

Population

Adults 18+
Competition Pubs
Adults 18+ per Competition Pub

% Adults Likely to Drink 76.0% 75.0% 79.0% 95 94 99
Low 12.0% 30.5% 32.2% 92 97
Affluence 72.6% 60.3% 50.2%

e 1o
£11,370 £12,542 £21,207 9%

Affluence does not include Not Private Households

Mean Net Disposable income (£pa)

18-24 5,984 14,536 58,942
7,000 16,000 120,000
14,000
6,000 100,000
5,000 12,000
80,000
10,000
4,000
8,000 60,000
3,000
6,000
40,000
2,000 4,000
20,000
1,000 2,000
0 0 0
18-24  25-34  35-44 4564 65+ 18-24  25-34  35-44 4564 65+ 18-24 2534 3544  45-64 65+
10 min WT* 20 min WT* B 20 min DT**

Catchment Size (Counts) Index vs GB Average

I 5203 (54%)  23,125(55%) 250,075 (50%) 109 111 102

4,493 (46%) 19,275 (45%) 248,083 (50%) 91 89 98

Employed: Full-time 907 (10%) 7,664 (21%) 137,479 (34%) 100

Employed: Part-time 177 (2%) 2,350 (6%) 43,610 (11%) 90

Self employed 132 (1%) 1,443 (4%) 28,586 (7%)
1s

Unemployed 128 (1%) 1,360 (4%) 12,782 (3%)
Full-time student 2,094 (23%) 5,286 (14%) 16,718 (4%)

Retired 472 (5%) 3,428 (9%) 79,263 (20%) 90

5,361 (58%) 15,629 (42%) 86,696 (21%)

Economic Status
(16+)

Total Worker Count 11,777 26,359 209,747

See the Glossary page for further information on the above variables
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CACI

Transactional Data Summary - Golden Cross ST*\R

PUBS
© 2026 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf

Spend by Polaris and Distance from Home

r 80%

8%, £2814 F 70%

F 60%
9%, £3421 F 50%
F 40%

F 30%
46%, £16809
F 20%
F 10%
4%, £1343
392 £887

0-1 Mile 1-5 Miles 5-10 Miles 10-50 Miles 50+ Miles

- 0%

Percentage of Total Sales and Total Sales split by Distance from Home and Polaris segment within the pub

% of Transactions and Average Transaction Values (£) by Polaris Plus

Average Transaction Value £

50% - r £30
45% - 43%
r £25
40%
35% -
- £20
30% -
25% - £15
20%
- £10
15% -
10% -
6% 5% 6% 6% - £5
5% - 3%
1%
0% T T T T . T T + £0
Young - Low  Young - Medium Young-High  Midlife - Young Midlife - Young Midlife - Young Midlife - Midlife - Midlife - Mature - Low Mature - Mature - High
Kids - Low Kids - Medium Kids - High Carefree - Low Carefree - Carefree - High Medium
Medium

Average Transaction Value of sales (£) within the pub split by Polaris Plus

Spend by Month and Polaris

Golden Cross ===

GB% —
12% r £4,500
I £4,000
10%
I £3,500
8% [ £3,000
I £2,500
6%
I £2,000
4% I £1,500
I £1,000
2%
I £500
0% - £0
Jan-25 Feb-25 Mar-25 Apr-25 May-25 Jun-25 Jul-25 Aug-25 Sep-25 Oct-25 Nov-25 Dec-25
Seasonality of the spend split by month
Powered by @ insite Page 7 of 15
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CACI

Transactional Data Maps - Golden Cross

STAR

PUBS

© 2026 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf

Golden Cross Share of Spend from Postcode Sectors within 20 minute Drive
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Sales % to competitors within 10 minute walktime of the reported pub, for postcode sectors that fall within the 20 minute drive catchment of the reported pub
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CACI

Mobile Data Summary - Golden Cross ST*\ R

2026 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf

Time of Day/Day of Week

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday
Sunday

Time of day and day of week busyness from within a 60m radius of the pub calculated using GPS data

Busyness Index and Transactional Visible Sales by Month

150 Busyness Index s Benchmark Transactional Data: Visible Sales Indexed vs GB Average s
100
50
0
January February March April May June July August September October November December

Seasonality of footfall from within 60m of the pub. Index>100 indicates it is busier than average. Transactional: Index>100 indicates month's sales higher than month's GB average

Distance from Home

0-1 Mile 24%
1-5 Miles - 49%
5-10 Miles - 6%
10 - 50 Miles - 12%
50+ Miles - 10%
0% 1(')% 2(;% 3(;% 4(;% 5(;% 6(;%

Illustrates how far those seen within 60m of the pub have travelled from their home location to get there

Audience Classification by Polaris Plus

l:} Base: GB

Resident 52% Polaris Plus

===y

Young

- ® Low
. Medium
@ High

Midlife - Young Kids

Worker

@ High

Midlife - Carefree

Tourist

Low
Medium
@ Hizn
Mature
. Low
. Medium
@ Hign
T T T T T T T T T T 1

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Polaris Plus profile of people passing within 60m of the pub, by Audience Classification

Local Visitor

Powered by @ insite Page 9 0f 15
www.caci.co.uk 22/09/2026 © Copyright CACI Ltd



CACI

Mobile Data Summary - Golden Cross ST*\ R
PUBS
© 2026 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf

Polaris Plus Profile

20%, 4186 L 6B %

Young - Low |

Young - Medium

35%, 7595

Young - High 2%, 500

Midlife - Young Kids - Low
Midlife - Young Kids - Medium
Midlife - Young Kids - High

Midlife - Carefree - Low 4%, 935

Midlife - Carefree - Medium 4%, 949

Midlife - Carefree - High 2%, 424
It

Mature - Low 7%, 1499

Mature - Medium

Mature - High

6%, 1346

0% 5% 10% 15% 20% 25% 30% 35% 40%

Polaris plus profile of people passing within 60m of the pub, these represent the potential customers walking past the door

Distance from Home by Polaris

r 60%

50%

50%

40%

30%

20%

10%

0%

0-1 Mile 1-5 Miles 5-10 Miles 10 - 50 Miles 50+ Miles

Illustrates how far those seen within 60m of the pub have travelled from their home location to get there
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CACI

Mobile Data Summary - Golden Cross

2026 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf
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Weekday (Monday to Friday)

Weekday e < c =1 E g
§ £ g & R
st q 9 @ = t
o £ £ £ 3 s
s 3 & & & =
100%
90%
80%
70%
60%
50%
40%
30%
20%
10%
0%
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
= Young H Midlife - Young Kids = Midlife - Carefree = Mature
Weekday pre 11lam 11am-2pm 2pm-5pm 5pm-8pm 8pm-11pm 11pm+ All

Mature 1,136 83

=

Al 5,956 7,068 5,966 3,447 1,830 546 24,813

100%

90%

80%

70%

60%

50%

40%

30%

20%

10%

0%

Powered by Q insite

Wwww.caci.co.uk

Weekend (Saturday and Sunday)

Weekehd < < = = s
5 £ £ £ g 2
2 9 2 2 = £
g ] 5 5 £ g
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
= Young u Midlife - Young Kids = Midlife - Carefree = Mature
Weekend pre 1lam 1lam-2pm 2pm-5pm 5pm-8pm 8pm-11pm 11pm+ All

2,109 2,139 1,488 1,027 8,097
Time of day and busyness from within a 60m radius of the pub calculated using GPS data
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CACI

Polaris Plus Summary - Golden Cross ST*\ R

© 2026 CACI Limited and all other applicable third party notices can be found at www.caci.co.uk/copyrightnotices.pdf
Datasource © 2024 TomTom, Contains Ordnance Survey data © Crown copyright and database right 2024
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| el — e Y 28 g R
i fi B * Pub Sites

fv Catchments

Polaris Plus Segments

Young

’ Low

. Medium

@ Hizn

Midlife - Young Kids
Low

¢ Medium

@ High

Midlife - Carefree

Low
. Medium
@ High
Matura
. Low
. Medium
@ Hizn

Polaris Plus Profile by Catchment

*WT= Walktime, **DT= Drivetime

Population Count Index vs GB average Over GB Average
Polaris Plus Segment 10 min WT* | 20 min WT* | 20 min DT** | 10 min WT* | 20 min WT* | 20 min DT** Around GB Average

Young [ Under GB Average

Low 1,092 8,088 47,243
Medium 6,613 21,018 121,246

Midlife - Young Kids

Low 0 1,775 2182 | 8 99
456 o506 [N EZN
High 0 0 1,210
Midlife - Carefree
Low 0 286 22,112
149 21,888
Mature
0 886 35,380
Medium 0 228 44,295
0 207 40,826
Not Private Households 1,232 1,649 3,828
Total 9,113 36,235 392,855
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