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Per Pub Analysis 10 Minute WT Catchment 20 Minute WT Catchment 20 Minute DT Catchment

Number of Pubs 2 2 71

Catchment Adults 18+ 493 496 76,113
Catchment Adults 18+ Per Pub 247 248 1,072
Populaton Projection 2018 to 2028 (% change) 2.81% 2.80% 1.89%

10 Minute Walktime 20 Minute Walktime

20 Minute Drivetime

Target % of

Target % of
Customers | Population

Target % of

Customers | Population Customers | Population

Great Pub Great Food Great Pub Great Food High Street Pub 42,890

Premium Local Premium Local

Premium Local 41,489 54.5 117

N

Community Pub Community Pub 3 Community Pub 36,854 48.4 77

High Street Pub High Street Pub 4 Great Pub Great Food NN} 41.5 321

0.0 13,278 17.4 43
6 Circuit Bar 0 0.0 0 6 Circuit Bar 0 0.0 0 6 Circuit Bar 5,852 7.7 29
7 Craft Led 0 0.0 0 7 Craft Led 0 0.0 0 7 Craft Led 3,125 4.1 40
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10 Minute WT Catchment 20 Minute WT Catchment 20 Minute DT Catchment

Social Grade Target %of. Target %of_ Target %of.
Customers | Population Customers | Population Customers | Population

AB

C1

Cc2

DE

10 Minute WT Catchment 20 Minute WT Catchment 20 Minute DT Catchment

Target % of Target % of Target % of
Afﬂuence (Bands) Customers | Population Customers | Population Customers | Population

Low (0-6) 83 168 51 i ‘ 30,442 400 121
Medium (7-13) 165 33.5 101 i i 26,725 35.1 106 i
High (14-19) 154 31.2 110 I 155 31.3 110 ! 14,781 19.4 68 '
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Catchment Mosaic Groups !.experlonm

Mosaic Groups in 10 and 20 Minute WT Catchment Areas Mosaic Groups in 10 and 20 Minute DT Catchment Area

. RETOWZ —Fome ST BTy 3 = = Ealandp® = Althorpesta
= - e u =
s e = E Hi[n.p\_ole o~ =\ = PO § zge in Balng . & s =S | - ;
= ~a \ Barnb y - P L |
F e Tilts Y 3 - Althorpe,
N g X e - . -
R ¢ el N T| (s Hills = =] = = | L/
Fls o AdwicK o o £ " .
Toll Bags Almholme g ¥ s - " SandtBf ’ "
Brotswortye sm 000 W Sandl Indusirial Estaay - sQicodhoulp = “
2 - - B
- H.ghf@% ks g1 51 AXnSim
. = oo T = Weltom g0
2 "West Btmerwiee
- Marg Seawsbly =
= NJ S
‘ Cusworth "
[ Melton Brand I D Newlangs
sproth /
Hngh.'%e.l e South, Ewsler.a
- A
Cadeby, Warmswol] "High Burnhalp G el
© Fernjly = u
& ast Lound -
= 'Eas( Ferry
B vx‘ud ﬂi‘. ’
e i swor
= ¥ -cmo.i '/ Gurthorpel w
lingle
] ‘ il 9leYastancily Heckdykey - =
: 7 " . .
Midklebyi Sl \ g\les( stockwith
- *’a AN ith ™
& . T o B¥Easy Stockwith
f | #Staintorfig Fickhil 1N 2 L

At

L By
S LeviTy ;

- N Birgptes) Bro)
Cary \ L 1 ECrotungy Stone H\II. -
ol sgfiby Ma lersey Thordtl
ade Hootol
rolf B,DGE;,DUSE ScroBby Top* Ma"e'”} Y
i
U0 R gy L N Py Ranskil ! *
§  Langold ~ B 1 \
y Totwglh % 1yt b Ero'wqmu //-4*:1‘8\
Costhorpél rth Fitoit L L
“Gildingwelig,3 Hodsoclf “Frinity ollegé Far plot eal
ik South W/ 'est Burton. .
Carlton in LindFick i / . - b s »
- - e i Hayt e L Knaithy =
- = ,‘ oof 11Ne _&”  Sturton le Steepl
Wl&‘hmi Bilb, 5 Clarbor® S
- ¥ Bitany B30y <« S - Fent
e rma\Cofmon-¢ ] 5\ E Bohag® e m M. =
5 Carlton Forest f d = . | - North Levert: Littleboroughg
o ® ateferll e Rayton = Wi S i M - orthigve ~r Martag
|reoa f = — s i ) Sduth Levert »
Netherthprp®  ghodesi gL S N, Grove Moor .
-‘.! =2 Mortogs” OrdsTigl Sl o L =
" .9 berton” p Pk WL .« Grover = " Cottagg
" Little Mofton, - ‘Tres &n )
~1 Soulie_, = Upper Mbston: Eat Bottom Woodb R ey
. s AR ;. g grp VRIS oo Toes) L
L b - o - [
T — — ‘\ ) —a el ' - e i, - - _ JHeador Stokeha -
. 2 Sm il \ dﬁ 3 oworPe AT = \e ‘33"‘5“’.« Upton, DnShames ®hurch Laheh
Copyright Experian Ltd, HERE 2017. Ordnance Survey © Crown copyright 2017 Copyright Experian Ltd, HERE 2017. Ordnance Survey © Crown copyright 2017

Y Site N 10 Minute Catchment /N 20 Minute Catchment

| ACity Prosperity B B Prestige Positions [l C Country Living I D Rural Reality " E Senior Security
B F suburban Stability B G Domestic Success 0 H Aspiring Homemakers = 1 Family Basics B J Transient Renters
B« Municipal Tenants | Vintage Value M Modest Traditions N Urban Cohesion [ O Rental Hubs
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PUBSLBARS

Catchment | Catchment | Catchment | Catchment
Mosaic Type Profile
Adults 18+ | Adults 18+ | Adults 18+ | Adults 18+

Catchment | Catchment | Catchment | Catchment
Mosaic Type Profile
Adults 18+ | Adults 18+ | Adults 18+ | Adults 18+

World-Class Wealth - Solid Economy

- A02 Uptown Elite 0 0 0 0 P 137 Budget Generations 0 0 12 887
I8 A03 Penthouse Chic 0 0 0 0 P 138 Economical Families 0 0 16 2,363
I A04 Metro High-Flyers 0 0 0 0 P 139 Families on a Budget 0 0 0 2,857
B 805 Premium Fortunes 0 0 0 86 B 20 valueRentals 0 0 167 1,809
B 806 Diamond Days 0 0 0 787 B )41 Youthful Endeavours 0 0 0 231
B 807 Alpha Families 0 0 314 1,111 B 42 Midlife Renters 0 0 182 1,229
B 808 Bank of Mum and Dad 0 0 49 1,202 B )43 Renting Rooms 0 0 0 1,163
- BO9 Empty-Nest Adventure 0 0 126 2,187 - K44 Inner City Stalwarts 0 0 0 0

B ci0 wealthy Landowners 17 17 91 961 B K45 City Diversity 0 0 0 0

B ci1 Rural Vogue 98 98 219 1,411 I <46 High Rise Residents 0 0 0 0

- C12 Scattered Homesteads 48 49 123 706 - K47 Single Essentials 0 0 0 175
B c13 Vvillage Retirement 128 129 350 4,991 B «48 Mature Workers 0 0 76 1,734
I D14 satellite Settlers 133 134 832 6,674 B 149 Flatlet Seniors 0 0 0 245
I D15 Local Focus 54 54 336 2,057 - L50 Pocket Pensions 0 0 30 2,061
I D16 Outlying Seniors 14 14 374 3,331 B 51 Retirement Communities 0 0 104 216
- D17 Far-Flung Outposts 0 0 0 0 - L52 Estate Veterans 0 0 83 541
I E18 Legacy Elders 0 0 0 593 I 153 seasoned Survivors 0 0 0 1,350
- E19 Bungalow Heaven 0 0 440 5,745 - M54 Down-to-Earth Owners 0 0 139 3,446
I E20 Classic Grandparents 0 0 32 787 I M55 Back with the Folks 0 0 20 1,173
I E21 Solo Retirees 0 0 0 891 I Ms6  Self Supporters 0 0 33 934
- F22 Boomerang Boarders 0 0 0 1,868 N57 Community Elders 0 0 0 1

- F23 Family Ties 0 0 7 206 N58 Culture & Comfort 0 0 0 0

- F24 Fledgling Free 0 0 36 1,429 N59 Large Family Living 0 0 0 0

- F25 Dependable Me 0 0 48 1,416 N60 Ageing Access 0 0 0 131
B G26 Ccafés and Catchments 0 0 0 0 P o061 Career Builders 0 0 0 859
- G27 Thriving Independence 0 0 0 391 - 062 Central Pulse 0 0 0 0

B 628 Modern Parents 0 0 188 2,900 P 063 Flexible Workforce 0 0 0 2

- G29 Mid-Career Convention 0 0 205 2,263 - 064 Bus-Route Renters 0 0 0 504
I H30 Primary Ambitions 0 0 0 114 P 065 Learners & Earners 0 0 0 0

I H31 Affordable Fringe 0 0 70 1,073 P 066 student Scene 0 0 0 0

I H32 First-Rung Futures 0 0 124 1,960 Bl v unclassified 0 0 0 2,077
- H33 Contemporary Starts 0 0 38 2,522 Total 492 495 4,921 76,108
- H34 New Foundations 0 0 32 329

I H35 Flying Solo 0 0 25 129
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Top 3 Mosaic Types in a 20 Minute Walktime Top 3 Mosaic Types in a 20 Minute Drivetime

1. D14 Satellite Settlers 1. D14 Satellite Settlers

Mature households living in developments around larger villages with good transport links Mature households living in developments around larger villages with good transport links

o Mature households e Mature households

e Live in larger villages e Live in larger villages
o Close to transport links e Close to transport links
® Own pleasant homes e Own pleasant homes

® Online groceries ® Online groceries

® Try to reduce water used in home ® Try to reduce water used in home

2. C13 Village Retirement 2. E19 Bungalow Haven

Retirees enjoying pleasant village locations with amenities to service their social and practical needs Peace-seeking seniors appreciating the calm of bungalow estates designed for the older owners

® Retired couples and singles o Elderly couples and singles

e Larger village location ® Own their bungalow outright

o Like to be self-sufficient e Neighbourhoods of elderly people

e Enjoy UK holidays e May research online
e Most likely to play cricket and golf ® Like buying in store

e Often prefer post for communications ® Pre-pay mobiles, low spend

3. C11 Rural Vogue 3. C13 Village Retirement

Country-loving families pursuing a rural idyll in comfortable village homes, many commuting some Retirees enjoying pleasant village locations with amenities to service their social and practical needs
distance to work

® Families with children ® Retired couples and singles

e Detached housing e Larger village location

® Village locations ® Like to be self-sufficient
® Good income ® Enjoy UK holidays

® Travel to nearest school ® Most likely to play cricket and golf

e Highest pet ownership e Often prefer post for communications

Full visualisation of all types and groups are available in Segmentation Portal: www.segmentationportal.com. If you do not have log in details for Segmentation Portal then please contact the Experian Helpdesk:
EMSUKHelpdesk@experian.com | 0115 968 5099
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Pubs & Leisure: Attitudinal Profiles

20 Minute Walktime

8,
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. .experlcnm

““

Activity Group Structure

Female: Alone, Pair or Group 0
Male: Alone 14
Male: Group 0
Male: Pair 0
Mixed Sex: Group 0
Mixed Sex: Pair 134
With Children 0
Unknown 188

For Eating:

Upmarket 0
Midmarket 0
Downmarket 0

For Drinking (monthly spend):

Nothing 117
Low (less than £10) 177
Medium (Between £10 and £40) 0
High (Greater than £40) 0

0.0
0.0
0.0

23.6

35.7

0 188
9 0
0 183
0 - 0
0 - 331
115 I 192
0 - 54
115 ’ 0

120 ’ 301
0 - 195
B v

Experian Copyright 2019

Target % of Target % of
Customers Population Customers Population

37.9

0.0

36.9

0.0

66.7
38.7
10.9

0.0

0.0
0.0

19.8
60.7
39.3

34

232

141

209

119

65

o

o

258

220

o

308
481
313
496
164
170
442

308

496
496

427

Target % of
Customers Population

62.1
97.0
63.1
100.0
331
343
89.1

62.1

100.0
100.0

86.1

56.5

60.7

96.4

119
182
127

174

168

130

212

181

207

126

121

184

)]
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20 Minute Drivetime

Target % of Target % of Target % of
ACtIVIty Group Structure Population “ Population Customers Population

Female: Alone, Pair or Group 16,527 13,826 43,683 7.4 110 !
Male: Alone 18,953 24.9 84 ‘ 11,255 14.8 95 43,828 57.6 108 l
Male: Group 11,356 14.9 65 ' 24,052 31.6 121 I 38,628 50.8 102 i
Male: Pair 9,425 12.4 47 . 10,408 13.7 90 [ 54,203 71.2 124 ’
Mixed Sex: Group 9,497 12.5 55 . 37,460 49.2 154 . 27,079 35.6 81 i
Mixed Sex: Pair 20,769 27.3 116 l 29,961 39.4 121 I 23,307 30.6 72 '
With Children 17,625 23.2 80 ' 13,232 17.4 103 i 43,179 56.7 107 1
Unknown 22,573 29.7 90 ! 6,684 8.8 49 . 44,779 58.8 123 l
For Eating:

Upmarket 12,934 17.0 55 . 11,703 15.4 74 l 49,399 64.9 137 .
Midmarket 13,687 18.0 52 ' 3,218 4.2 47 ' 57,132 75.1 136 .
Downmarket 17,001 223 100 i 31,301 411 118 ’ 25,734 33.8 81 i
For Drinking (monthly spend):

Nothing 21,255 27.9 92 I 22,280 29.3 124 I 30,501 40.1 89 !
Low (less than £10) 21,277 28.0 94 E 29,607 38.9 166 - 23,152 30.4 67 '
Medium (Between £10 and £40) 15,666 20.6 67 ‘ 16,373 21.5 121 I 41,997 55.2 110 !
High (Greater than £40) 11,530 15.1 59 ' 15,039 19.8 96 E 47,467 62.4 119 '

Experian Copyright 2019 7



Fst

PUBS

BARS

Competitor Map and Report
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Source: CGA 2018

Competitor Map Top 20 Nearest Competitors
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* Site

@ Star Pubs

. Pubs

N catchment
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10

11

12

13

14

15

16

17

18

19

20

Harvey Arms, DN 9 3BY
Running Horse, DN 9 3RH
White Horse, DN10 6ED
Angel Inn, DN10 6EB

Ship Inn, DN10 6D)J
Mayflower, DN10 6QU
Station Hotel, DN10 6PU
Bawtry Bar And Kitchen,
DN10 6JA

Cooper & Griffin Real Ales &
Champagne Bar, DN10 6JA
Coco Ice, DN10 6JL

Town House Tea Rooms &
Pantry, DN10 6JL
Turnpike, DN10 6JE

Nyc Bar And Grill, DN10 6JG
Caviars Restaurant & Wine
Bar, DN10 6JQ

White Hart, DN10 6JQ
Ship, DN10 6HT

King William Iv, DN10 6BL
Pilgrim Fathers, DN10 6AT
Blacksmiths Arms, DN10

5BQ
Sun Inn, DN10 5BW

Star Pubs & Bars

Wetherspoon

Independent Free

Star Pubs & Bars

Trust Inns

Greene King

*QOther Small Retail Groups

Independent Free

Independent Free

Independent Free

Independent Free

Ei Group

Independent Free

Independent Free

Punch Pub Company

Marston's

Independent Free

Ei Group

Star Pubs & Bars

*QOther Small Retail Groups

0.0

0.0

0.6

335

47.4

52.8

58.2

58.2

58.5

58.5

60.8

61.3

61.3

63.9

87.2

91.7

118.5

119.9

Outlet N o t Walktime From | Drivetime from
sHeTame e Site (Minutes) Site (Minutes)

15.2

0.1

0.2

3.6

5.4

6.0

7.0

7.0

7.2

7.2

6.8

7.0

7.2

7.2

7.4

10.0

9.4

12.8

13.3



